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Introduction  

Technology commands our life in a substantial 

manner. It has totally altered the way we 

communicate and process the information. Day by 

day improvements in technology have totally 

removed the borders that kept people of different 

areas apart as actually these boundaries don’t occur 

on the worldwide web [1]. Technology has totally 

changed almost every field of our life. The basic 

relation between technology and culture according to 

Bark and Jamison, at any historical juncture, the 

“cultural critique of technology exists in society as an 

overall societal assessment of technological change”. 

While considering both technological imperative and 

cultural critique of technology, they both engages 

themselves in a term called “Technology and Culture 

Problematique” [2]. The society’s level of technology 

is very crucial in examining the cultural ideas and the 

possibility of artifact emergence. The basic 

`sociocultural evolution and the historical change in 

culture by the advancement in technology [3]. 

In this period of technology, Internet plays an active 

part in almost every field of life. Through advanced 

technology, users can interconnect with each other by 

using diverse platforms [4]. There are many platforms 

for different resolutions. The technology for official 

communication users usually is Gmail, Yahoo mail or 

Hotmail. While technology for casual discussions or 

for sharing purposes different kind of apps users 

prefer such as Facebook, WhatsApp, twitter or 

Instagram (as shown in Figure 1) [5]. For 

communicating someone on an urgent basis, the 

users prefer facility of WhatsApp. YouTube is used 

for online streaming purposes [6]. And Miniclip or 

blizzard entertainment is mostly used for gamming 

online [7]. The technology of social media is a notion 
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based on a platform for the individuals around the 

world to confer their matters and thoughts and freely 

exchange information [8]. And social networking sites 

(SNS) are basically one of those technology tools that 

lets the people to exchange info, thoughts, pictures, 

videos and much more through a specific network [9]. 

Some basic examples of SNS are Facebook, Twitter, 

YouTube, Blizzard Entertainment, WhatsApp etc (as 

shown in Figure 2) [10]. In this paper we will review 

the past literature available to understand the 

relationship between technology and culture and the 

impact of technology on Pakistan culture. And after 

that we will find out the positive and negative impacts 

of 

 advanced technology and how it affects the cultural 

values in Pakistani population. Moreover, we will 

estimate the use of some popular Apps by Pakistani 

population. 

Technology plays a vital role in the improvement of 

culture [11]. As technology is an information that the 

people in population implements by adapting to their 

specific environments and ultimately it affects the 

behavior of all mankind in the process of adaptation 

[12]. In today’s era we are fully dependent on 

technology [13]. Technology helps us everywhere 

[14]. Now the world has changed into mere a global 

village [15]. Technology has become inseparable 

today from human life [16]. The good impacts of 

technology include faster transportation, faster 

communication, faster information sharing and faster 

agriculture productivity [17]. When technology is 

solution of one problem it is also on the other hand 

causes of other problems [18]. Technology makes 

man of now more mechanical; the health problems 

are increased, the use of lethal weapons are common 

now and technology has also changed the cultural 

values [19]. People now are becoming slave to 

technology. It has made man more dehumanized, 

unethical and less God fearing [20]. 

There is a strong bond between organizational culture 

and technology [21]. Organizational cultural can be 

defined as the common perception held by the 

organization’s members in a system of shared 

meaning [22]. The dominant culture in an 

organization being the core values that are shared by 

a majority of the organization’s members [23]. Some 

subcultures are also present within an organization 

that are typically defined by the department 

designations and via geographical separations [24]. 

There are always some core values in an 

organization that are primary or dominant values 

accepted throughout an organization [25]. Culture is 

so essential for a technology organization as it 

defines the clear-cut boundaries present between 

one organization and others [26]. Culture conveys a 

sense of identity for its members [27]. Culture 

facilitates the generation of commitments to 

something that is larger than self- interest. It also 

enhances the stability of the social system. There are 

different ways to on which industries work to keep 

their culture alive (as shown in Figure 3). Selection of 

employees is an important concern with how well the 

candidates will fit into the organization (as shown in 

Figure 4). As it provides information to candidates 

about the organization [28]. More importantly the 

senior executives of an organization help establish 

behavioral norms that are adopted by the 

organization [29]. By following these new employees 

adapt to the organization’s culture and keep it alive in 

further generations [30]. 

Culture in the technology industry is very crucial [31]. 

The technology industry accounts for 11 out of 25 

companies rated highest by employees [32]. The 

culture adopted in the technology industry is very 

significant for employees to work efficiently and thus 

results in success of industry [32]. Twitter is one of 

the leading technology industries [33]. The culture in 

twitter industry is proved by roof-top meetings and 

friendly colleagues that make up twitters employees 

the happiest one in the country as it ranked number1 

on Glassdoor’s culture and values list [34]. Twitters 

received highest ratings from employees in terms of 

it cooperate culture and values [35]. Twitter’s average 

scores of 4.5 on a scale range between 1 to 5 [36]. 

Employees at technology industries likely rate their 

employers highly in culture and values because they 

really buy into companies’ mission statements [37]. 

According to the text book Organizational 

communication, there are basically four key 

components of a strong culture that make up an 

organization great and successful [38]. First one 

being the “Values” that are the actual beliefs and 

vision which members hold for an organization or 

industry [39]. Second one is the “Heroes” that are the 

individuals who exemplify themselves as an 

organization’s values [40]. Third rule state the “Rites 

and Rituals” that involve all the ceremonies through 

which an organization celebrates its values like some 

picnics, sports event, dinners etc [41]. Forth one 

being the “Cultural Networks”, that is the 

communication systems through which the cultural 

values are instituted and ultimately reinforced [42]. 

There are eight themes to obtain successful 

technology companies with excellent cultures that 

include a bias of action, close relations to a customer, 

autonomy and entrepreneurship, productivity through 

people, the hands-on value driven, stick to the knitting 
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strategy, simple form with lean staff and the 

simultaneous loose- tight properties [43]. Google is 

one the well-known and most used technology 

industry [44]. According to Glassdoor’s culture and 

values list, google ranked third. The average rating is 

of 4.4 out of 5 [45]. The basic feature of google is the 

“culture of respect”. The basic mission of google is to 

organize the worlds information and make it 

universally accessible and useful to wall [46]. 

Facebook is yet another technology industry that tries 

things out rather than debating. It values getting 

things work in a better way [47]. They offer long-term 

plans to their employees. They had a younger culture; 

in Facebook industry the employees act younger [48]. 

Facebook is more open about knowing details about 

people’s personal lives. It focuses more on user’s 

experience than generating revenue [49]. So it clearly 

seems that many technology industries have 

somehow similar cultural values with making the 

customer happy, taking risks, and having open 

communication [50]. In this paper we would like to 

compare the cultural values of the technology 

industry to culture values of another industry and we 

will observe the comparison, the effect of cultural 

values and the number of users of different 

technologies in Pakistan. 

Methodology 

The research was conducted at the Department of 

Microbiology and Molecular Genetics, University of 

the Punjab, Lahore in August 2021. A retrospective 

literature review of published articles on Relationship 

between culture and technology in Pakistan was 

performed. Data was collected about different 

technology organizations and the culture they had 

adopted. Google scholar was used with a 

combination of keywords and controlled vocabulary 

representing the concepts “Culture and Technology 

in Pakistan”, “Social media technology use in 

Pakistan”, “Cultural changes due to advancement in 

technology”, “Impact of technology on culture” and 

“Organizational culture and technology”. A total of 

“183” articles were collected. Out of these, 183 

studies were meeting the inclusion criteria already 

set. All studies were reviewed by title and abstract 

and then by full text. 

The nature of the study is “descriptive”. It involves 

gathering of data, challenging assumption, answering 

of the basic key questions relating to social, cultural, 

ethical and economic issues that arise. This kind of 

research is directly related with state of affairs that 

exist, practices that prevail, point of opinions or 

approaches that are detained, possessions that are 

felt and inclinations that are emerging. Non probability 

accessibility sampling has been adopted for this 

study. 200 respondents have been selected from 

different cities of Pakistan to provide requisite 

information on questionnaire, designed for this 

purpose. Along with literature review and meta-

analysis, a comprehensive questionnaire designed 

has been fielded for collection of accurate information 

about the present circumstances, and practices in 

which mass media is used and employs impact on 

people in Pakistan 

Data Organization and Analysis 

Data of each category was arranged in the excel 

sheet. Frequencies of each parameter were 

calculated. As the above methods involved 

extrapolating data from studies reported in the 

literature, the studies contained no personal data with 

no means to contact. As we conducted no 

experimentation on patients but made observations 

from already available data, informed consent, 

patient consent for publication, Institutional Review 

Board approval and Ethics Committee approval were 

not required. 

Results 

This Study was done in Pakistan and then the data 

was collected from the entire Country after a detailed 

study & through different Surveys. Our Study Showed 

that the number of users of different social media 

apps vary among populations. As shown in Table.1, 

among the total populations of 7.83 billion mobile 

phone users are 5.22 billion that makes 66.6% of 

world’s population. Internet users are 4.66 billion 

making 59.5% of population and the active users 

among population are 4.2 billion making 53.65%of 

population. It was also observed that the number of 

women Face book users was more (21.4%) in 

Pakistan than the men users with a percentage of 

18.6% users in Pakistan. On the basis of the 

Collected data, it was seen that WhatsApp have 

maximum users (65 million) in Pakistan as compared 

to any other social media app. Collected data from 

different regions of Pakistan showed (in Table:2) that 

the YouTube users were 56 million, Face book users 

were 37 million, users of tiktok were 20 million, 

Instagram users were 7 million, LinkedIn 6 million and 

the number of Twitter users was 5 million in Pakistan. 

A thorough questionnaire was also designed to know 

people’s opinions about technology influences on 

their Culture. These questionnaires were circulated in 

different areas to know the people’s opinions, their 

Concerns in this regard. After collecting data of all 

these questionnaires, it was Observed that people 

are of view that technology has impacts on their lives, 
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their Culture. People of different areas were of 

varying views. Some of them considered it positive 

while others were of opposite views. The Obtained 

data after this entire Survey and the collective results 

were as shown in Table:3. 13.6% of the responders 

Said that technology has no influence on their 

Culture, 3. 95% were of the view that it has a little 

influence on their Culture, 38.16 % responded its 

average influence on Culture, 27.63 responses were 

of those who were of the view that technology has 

influence above average and 17.11 responded that it 

has a huge influence on Culture. These all were the 

results obtained during this study. Obtained results 

are of total users of different social media, their 

numbers in different areas and active users of 

internet. After getting all these results we started 

studying & observing the culture of different areas in 

Pakistan. It was seen that technology have totally 

changed their lives. After a detailed Study & through 

different Surveys in different regions it was Observed 

that the number of these social media users was 

Comparatively low in Rural areas as Compared to the 

Urban Ones, and some areas were completely devoid 

of all these facilities & modern technologies living a 

totally different life. This was the major reason of 

Cultural differences between rural &Urban 

Populations. Varying availability of modern facilities 

and technology was observed in different areas and 

as a result different and diverse cultures were seen 

and observed in various areas of Pakistan during 

study. Technology influence on the lives of the people 

and culture was thoroughly studied and considered in 

this study. It was seen that technology has affected 

their lives in both ways, positive and negative. 

Obtained results were as follows. Pakistan has a 

thriving IT industry, which is expected to contribute 

significantly to the country's economic growth in the 

coming years. There are around 100 million mobile 

phone users and 29 million internet users in Pakistan. 

According to estimates, approximately 14 million 

people utilize mobile Internet. People who have 

access to the Internet use social media on a regular 

basis. According to a Gallup Pakistan survey, the vast 

majority of internet users (92 percent) use social 

media on a regular basis. Because Pakistan is a 

predominantly male-dominated society, male 

consumers outnumber female consumers. It's worth 

noting that Pakistan is one of the world's countries 

with a large young population. Around 62 percent of 

the country's population is made up of young people 

aged 18 to 24. A huge majority of young people, 

particularly those living in cities, use social media on 

a regular basis. The majority of the times, social 

media platforms are used for social engagement and 

political conversation. It's also utilized for e-

commerce, political action, and socio-political 

discussions. It is thought that the introduction of new 

media has given Pakistani youth the opportunity to 

express themselves publicly on a variety of social and 

political concerns. In comparison to previous 

generations, today's youngsters are far more 

connected and expressive. In Pakistan, western and 

Indian programs are primarily shown on satellite TV 

channels and cable television networks. The 

promotion of American, European, and Indian culture 

through dramas, movies, music programs, skits, and 

other forms of programming broadcast on various 

satellite TV channels contributes to a shift in local 

culture and values. Pakistanis are generally more 

appreciative of foreign cultures than of their own 

ideals and tendencies. As a result, they prefer to 

absorb these other cultures, resulting in societal 

change. Our new generation is so immersed in 

foreign culture that it has moved away from traditional 

clothing. They are unable to distinguish between the 

two and are willing to adopt anything the media shows 

them. They have little understanding of the country's 

true and indigenous values, culture, and traditions. 

Those few who adhere to their own culture are 

considered out-of-date or backward. The 

conventional Pakistani culture is being dominated by 

excessive westernization. For example, the extended 

and joint family system, which is a defining feature of 

Pakistani society, is declining. Parents and seniors 

are rarely cared for by the younger generation. Many 

Pakistanis who are fluent in English are unable to 

understand Urdu due to their fascination with the 

English language. As a result, knowing English is 

regarded a status symbol, whilst those who speak 

Urdu are deemed backward or ignorant. Muslims in 

Pakistan are gradually losing their Islamic/indigenous 

beliefs, as ultra-modern educational institutions and 

the media instill western and Indian norms in the 

younger generation. Pakistanis, a nation of 170 

million people, appear to be unsure of their 

philosophy, culture, and sociology, as well as their 

values, religion, priorities, and even adversaries. 

Regrettably, our own media has a huge role to play in 

this regard. 

Discussion 

There's no doubting that the internet has helped 

people communicate better. We are today more 

linked than ever before, compared to pre-internet 

times. Here are some of the ways that technology can 

help people interact more effectively. Most of us now 

have the ability to communicate with folks on the 

opposite side of the globe very instantly. There's no 
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need to wait for the postman, a messenger pigeon, or 

a message in a bottle—technology has eliminated the 

hurdles to communication that distance formerly 

posed. Globalization is the term used to describe this 

process. People who would ordinarily have little social 

connection now have the option of joining online 

communities. Inside a video game realm, people with 

disabilities can forget about their physical limitations, 

while socially anxious people can acquire confidence 

by practicing interaction over the internet rather than 

face to face. When people send messages, they have 

more time to analyze information and craft a response 

than when they communicate face to face. There are 

greater opportunities for deception behind the 

screens of cell phones and the keyboards of 

computers, especially for vulnerable people. Here are 

a few examples of how technology is negatively 

impacting social contact. People are increasingly 

relying on technology to interact with their family, 

friends, and associates. The corona virus quarantine, 

which compelled millions of people to work from 

home, has also accelerated the use of online 

communication technologies, resulting in even less 

human interaction than previously. Cyber bullying is 

now possible because of technological 

advancements, and youngsters are especially 

vulnerable to online harassment. According to a 

YouGov poll taken last year, one-quarter of 

respondents had been victims of cyber bullying. 

Given the alarming increase in suicide among cyber 

bullying victims, it is evident that technology is not 

always a healthy source of social contact. In Pakistan, 

social media has proven to be a powerful tool for 

motivating and mobilizing young people. During the 

2010 floods, the youth provided regular updates on 

relief activities, rehabilitation, and the needs of the 

victims via social media. Because the internet offers 

consumers with global connectivity, it has opened up 

new work opportunities for Pakistani youngsters all 

around the world. Even 

 youth from Pakistan's most distant places can benefit 

from global chances and potential. Pakistani youth 

successfully utilized and benefited from modern 

media to counter to anti-Islam propaganda. 

Traditional media in Pakistan is frequently chastised 

for being reckless, adopting a commercialized 

attitude, and disregarding the journalistic code of 

ethics. In terms of irresponsible behavior, though, 

social media is well ahead. It is sometimes 

considered that youth are getting alienated from 

national, social, and Islamic values as a result of the 

misuse of social media and social networking sites. 

Youth have been interested in counterproductive and 

occasionally destructive activities that have negative 

consequences for society and its members. 

Conclusion 

It is possible to conclude that social media has been 

used as a modern instrument in Pakistan to 

disseminate personal and collective viewpoints. 

Positive use of social media is thought to help 

educate Pakistani young and increase their academic 

knowledge, information, and abilities. It can be used 

to raise sociopolitical consciousness, improve 

language skills, and engage in academic arguments. 

In the cyber community, the factor of connectedness 

aids in the development of intercultural interactions. 

Misuse of modern media technology, on the other 

hand, has become a major issue, with negative 

consequences for society and adolescents in 

particular. It is proposed that, while digital rights and 

freedom of expression should not be restricted, 

efforts should be made to limit the detrimental use of 

new media technology. Whether we look at it from a 

favorable or bad perspective, or even a combination 

of the two, technology has had a significant impact on 

how we communicate with one another. While it 

allows us to build quick relationships with people on 

the other side of the planet, it also exposes us to new 

sorts of harassment and manipulation. However, as 

new technologies are introduced to the public, 

additional legislation and safety precautions are likely 

to be implemented. These are unlikely to shield 

everyone from the harmful impacts of technology, but 

it is also our responsibility to exercise prudence when 

using the internet. In addition to digital social 

engagement, it is also our obligation to ensure that 

we obtain adequate real-life human contact in our 

daily lives. 

Acknowledgment 

We wish our greatest appreciation to my Research 

supervisor, Dr. Samreen Riaz, Associate Professor, 

Department of Microbiology and Molecular Genetics, 

University of The Punjab, Lahore for her suggestions, 

guidance, support, and encouragement in the 

completion of this research project, providing the 

basic research facilities and supervision throughout 

our research work. I acknowledge the invaluable 

guidance extended to us during this research work by 

our seniors at University of the Punjab, Lahore. We 

tender our thanks to our friends and class fellows for 

their energetic cooperation, moral support and 

sincere help, without which it would not have been 

possible for me to make our head way in our 

research. The final manuscript is read and approved. 

None of the author had a conflict of interest. 

https://www.mediresonline.org/journals/journal-of-obesity-and-fitness-management


 
Journal of Obesity and Fitness Management 

How to cite this article: Samreen Riaz, (2023). Impact of Technology on Organizational Culture and Human Diversity in Pakistan. Journal of Obesity and Fitness Management 2(1). DOI: 

10.58489/2836-5070/010                                Page 6 of 8 

References 

1. Jayasekara, D. N., & Fredriksson, P. G. (2021). 

Culture, intellectual property rights, and 

technology adoption. The Quarterly Review of 

Economics and Finance, 80, 317-330. 

2. Siekpe, J.S. and A.J. Kamssu, [2009] 

CORRELATING THE USE OF 

COMMUNICATION TECHNOLOGIES ON THE 

PERCEPTIONS OF HARMFUL TRADITIONAL 

PRACTICES. ournal of Information Systems 

Technology and Planning, p. 79. 

3. Bogumil, E., & Chase-Dunn, C. (2021). 

Settlement networks and sociocultural 

evolution. Handbook of Cities and Networks, 63. 

4. Hollebeek, L. D., & Belk, R. (2021). Consumers’ 

technology-facilitated brand engagement and 

wellbeing: Positivist TAM/PERMA-vs. Consumer 

Culture Theory perspectives. International 

Journal of Research in Marketing, 38(2), 387-

401. 

5. Auxier, B., & Anderson, M. (2021). Social media 

use in 2021. Pew Research Center, 1, 1-4. 

6. Shearer, E. and A. Mitchell,[2020]. [2021]. News 

use across social media platforms 

7. Caselli, G., Marino, C., & Spada, M. M. (2021). 

Modelling online gaming metacognitions: The 

role of time spent gaming in predicting 

problematic Internet use. Journal of Rational-

Emotive & Cognitive-Behavior Therapy, 39, 172-

182. 

8. Fuchs, C. (2021). Social media: A critical 

introduction. Social Media, 1-440. 

9. Evans, D., Bratton, S., & McKee, J. (2021). Social 

media marketing. AG Printing & Publishing. 

10. Labati, R. D., Genovese, A., Piuri, V., Scotti, F., 

& Vishwakarma, S. (2021). I-social-db: A labeled 

database of images collected from websites and 

social media for iris recognition. Image and 

Vision Computing, 105, 104058. 

11. Hughes, T. P. (2004). Human-built world: How to 

think about technology and culture. University of 

Chicago Press. 

12. Gallivan, M., & Srite, M. (2005). Information 

technology and culture: Identifying fragmentary 

and holistic perspectives of culture. Information 

and organization, 15(4), 295-338. 

13. Misa, T.J.,[2011] Leonardo to the Internet: 

Technology and Culture from the Renaissance to 

the Present.: JHU Press. 

14. Christensen, R. (2002). Effects of technology 

integration education on the attitudes of teachers 

and students. Journal of Research on technology 

in Education, 34(4), 411-433. 

15. Johnson, D. G., & Wetmore, J. M. (Eds.). 

(2021). Technology and society: Building our 

sociotechnical future. MIT press. 

16. Stirling, A. (2007). A general framework for 

analysing diversity in science, technology and 

society. Journal of the Royal Society 

interface, 4(15), 707-719. 

17. Fukuda, K. (2020). Science, technology and 

innovation ecosystem transformation toward 

society 5.0. International journal of production 

economics, 220, 107460. 

18. Sonaiya, E.B., [2020] Family poultry and food 

security: research requirements in science, 

technology and socioeconomics. 

19. McNeil, M. (2008). Feminist cultural studies of 

science and technology. Routledge. 

20. Daryl-Slack, J. and J.-M. Wise, [2002] Cultural 

studies and technology. The handbook of new 

media, p. 485-501. 

21. Lee, I., Choi, B., Kim, J., & Hong, S. J. (2007). 

Culture-technology fit: Effects of cultural 

characteristics on the post-adoption beliefs of 

mobile Internet users. International Journal of 

Electronic Commerce, 11(4), 11-51. 

22. Sapta, I., Muafi, M., & SETINI, N. M. (2021). The 

role of technology, organizational culture, and job 

satisfaction in improving employee performance 

during the Covid-19 pandemic. The Journal of 

Asian Finance, Economics and Business, 8(1), 

495-505. 

23. Lam, L., Nguyen, P., Le, N., & Tran, K. (2021). 

The relation among organizational culture, 

knowledge management, and innovation 

capability: Its implication for open 

innovation. Journal of Open Innovation: 

Technology, Market, and Complexity, 7(1), 66. 

24. Azeem, M., Ahmed, M., Haider, S., & Sajjad, M. 

(2021). Expanding competitive advantage 

through organizational culture, knowledge 

sharing and organizational 

innovation. Technology in Society, 66, 101635. 

25. Ferina, I. S., Mulyani, S., Afia, N. N., & Poulus, S. 

(2021). The Zero Fraud Implementation through 

the Innovation of Information Technology and 

Organizational Culture. Journal of Southwest 

Jiaotong University, 56(1). 

26. Zhen, Z., Yousaf, Z., Radulescu, M., & Yasir, M. 

(2021). Nexus of digital organizational culture, 

capabilities, organizational readiness, and 

https://www.mediresonline.org/journals/journal-of-obesity-and-fitness-management
https://www.sciencedirect.com/science/article/pii/S1062976921000521
https://www.sciencedirect.com/science/article/pii/S1062976921000521
https://www.sciencedirect.com/science/article/pii/S1062976921000521
https://www.sciencedirect.com/science/article/pii/S1062976921000521
https://books.google.com/books?hl=en&lr=&id=eXA4EAAAQBAJ&oi=fnd&pg=PA63&dq=Bogumil,+E.+and+C.+Chase-Dunn,%5B2021%5DSettlement+networks+and+sociocultural+evolution,+in+Handbook+of+Cities+and+Networks.,+Edward+Elgar+Publishing.&ots=wjIhvWpRa7&sig=KU5kN2VNxcVjkmjkGJgBx68ijqM
https://books.google.com/books?hl=en&lr=&id=eXA4EAAAQBAJ&oi=fnd&pg=PA63&dq=Bogumil,+E.+and+C.+Chase-Dunn,%5B2021%5DSettlement+networks+and+sociocultural+evolution,+in+Handbook+of+Cities+and+Networks.,+Edward+Elgar+Publishing.&ots=wjIhvWpRa7&sig=KU5kN2VNxcVjkmjkGJgBx68ijqM
https://books.google.com/books?hl=en&lr=&id=eXA4EAAAQBAJ&oi=fnd&pg=PA63&dq=Bogumil,+E.+and+C.+Chase-Dunn,%5B2021%5DSettlement+networks+and+sociocultural+evolution,+in+Handbook+of+Cities+and+Networks.,+Edward+Elgar+Publishing.&ots=wjIhvWpRa7&sig=KU5kN2VNxcVjkmjkGJgBx68ijqM
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.sciencedirect.com/science/article/pii/S0167811621000148
https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://link.springer.com/article/10.1007/s10942-020-00365-0
https://www.torrossa.com/gs/resourceProxy?an=5018557&publisher=FZ7200
https://www.torrossa.com/gs/resourceProxy?an=5018557&publisher=FZ7200
https://books.google.com/books?hl=en&lr=&id=7lgkEAAAQBAJ&oi=fnd&pg=PT7&dq=Evans,+D.,+S.+Bratton,+and+J.+McKee,+Social+media+marketing.+2021:+AG+Printing+%26+Publishing.&ots=UX0uxo6akU&sig=hRfBnjR-Hd2oaLIgRGCgNBq2KMo
https://books.google.com/books?hl=en&lr=&id=7lgkEAAAQBAJ&oi=fnd&pg=PT7&dq=Evans,+D.,+S.+Bratton,+and+J.+McKee,+Social+media+marketing.+2021:+AG+Printing+%26+Publishing.&ots=UX0uxo6akU&sig=hRfBnjR-Hd2oaLIgRGCgNBq2KMo
https://www.sciencedirect.com/science/article/pii/S0262885620301906
https://www.sciencedirect.com/science/article/pii/S0262885620301906
https://www.sciencedirect.com/science/article/pii/S0262885620301906
https://www.sciencedirect.com/science/article/pii/S0262885620301906
https://www.sciencedirect.com/science/article/pii/S0262885620301906
https://books.google.com/books?hl=en&lr=&id=G7xmjLN6uXwC&oi=fnd&pg=PP13&dq=Hughes,+T.P.+and+T.P.+Hughes,%5B2004%5D+Human-built+world:+How+to+think+about+technology+and+culture.:+University+of+Chicago+Press.&ots=nHmPh2PH0S&sig=pMuErqF5tBqao9_7Tg3iNScaE2A
https://books.google.com/books?hl=en&lr=&id=G7xmjLN6uXwC&oi=fnd&pg=PP13&dq=Hughes,+T.P.+and+T.P.+Hughes,%5B2004%5D+Human-built+world:+How+to+think+about+technology+and+culture.:+University+of+Chicago+Press.&ots=nHmPh2PH0S&sig=pMuErqF5tBqao9_7Tg3iNScaE2A
https://books.google.com/books?hl=en&lr=&id=G7xmjLN6uXwC&oi=fnd&pg=PP13&dq=Hughes,+T.P.+and+T.P.+Hughes,%5B2004%5D+Human-built+world:+How+to+think+about+technology+and+culture.:+University+of+Chicago+Press.&ots=nHmPh2PH0S&sig=pMuErqF5tBqao9_7Tg3iNScaE2A
https://www.sciencedirect.com/science/article/pii/S1471772705000126
https://www.sciencedirect.com/science/article/pii/S1471772705000126
https://www.sciencedirect.com/science/article/pii/S1471772705000126
https://www.sciencedirect.com/science/article/pii/S1471772705000126
https://www.tandfonline.com/doi/abs/10.1080/15391523.2002.10782359
https://www.tandfonline.com/doi/abs/10.1080/15391523.2002.10782359
https://www.tandfonline.com/doi/abs/10.1080/15391523.2002.10782359
https://www.tandfonline.com/doi/abs/10.1080/15391523.2002.10782359
https://books.google.com/books?hl=en&lr=&id=qCY6EAAAQBAJ&oi=fnd&pg=PA1&dq=Johnson,+D.G.+and+J.M.+Wetmore,%5B2021%5D+Technology+and+society:+Building+our+sociotechnical+future.:+Mit+Press.&ots=QLXzeFLp9P&sig=3ysE_W0tn-7qWWrVHy2vX8Abb2E
https://books.google.com/books?hl=en&lr=&id=qCY6EAAAQBAJ&oi=fnd&pg=PA1&dq=Johnson,+D.G.+and+J.M.+Wetmore,%5B2021%5D+Technology+and+society:+Building+our+sociotechnical+future.:+Mit+Press.&ots=QLXzeFLp9P&sig=3ysE_W0tn-7qWWrVHy2vX8Abb2E
https://books.google.com/books?hl=en&lr=&id=qCY6EAAAQBAJ&oi=fnd&pg=PA1&dq=Johnson,+D.G.+and+J.M.+Wetmore,%5B2021%5D+Technology+and+society:+Building+our+sociotechnical+future.:+Mit+Press.&ots=QLXzeFLp9P&sig=3ysE_W0tn-7qWWrVHy2vX8Abb2E
https://royalsocietypublishing.org/doi/abs/10.1098/rsif.2007.0213
https://royalsocietypublishing.org/doi/abs/10.1098/rsif.2007.0213
https://royalsocietypublishing.org/doi/abs/10.1098/rsif.2007.0213
https://royalsocietypublishing.org/doi/abs/10.1098/rsif.2007.0213
https://www.sciencedirect.com/science/article/pii/S0925527319302701
https://www.sciencedirect.com/science/article/pii/S0925527319302701
https://www.sciencedirect.com/science/article/pii/S0925527319302701
https://www.sciencedirect.com/science/article/pii/S0925527319302701
https://books.google.com/books?hl=en&lr=&id=OgZ9AgAAQBAJ&oi=fnd&pg=PP1&dq=McNeil,+M.,+Feminist+cultural+studies+of+science+and+technology.+2008:+Routledge.&ots=oEoKaHK_aE&sig=bOLDs0bOHIB4bUtlayoL7NGHpjU
https://books.google.com/books?hl=en&lr=&id=OgZ9AgAAQBAJ&oi=fnd&pg=PP1&dq=McNeil,+M.,+Feminist+cultural+studies+of+science+and+technology.+2008:+Routledge.&ots=oEoKaHK_aE&sig=bOLDs0bOHIB4bUtlayoL7NGHpjU
https://www.tandfonline.com/doi/abs/10.2753/JEC1086-4415110401
https://www.tandfonline.com/doi/abs/10.2753/JEC1086-4415110401
https://www.tandfonline.com/doi/abs/10.2753/JEC1086-4415110401
https://www.tandfonline.com/doi/abs/10.2753/JEC1086-4415110401
https://www.tandfonline.com/doi/abs/10.2753/JEC1086-4415110401
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.researchgate.net/profile/Made-Setini-2/publication/348251880_The_Role_of_Technology_Organizational_Culture_and_Job_Satisfaction_in_Improving_Employee_Performance_during_the_Covid-19_Pandemic_I_Ketut_Setia_SAPTA_1_Muafi_MUAFI_2_Ni_Made_SETINI_3/links/5ff5331ea6fdccdcb833a9e0/The-Role-of-Technology-Organizational-Culture-and-Job-Satisfaction-in-Improving-Employee-Performance-during-the-Covid-19-Pandemic-I-Ketut-Setia-SAPTA-1-Muafi-MUAFI-2-Ni-Made-SETINI-3.pdf
https://www.mdpi.com/2199-8531/7/1/66
https://www.mdpi.com/2199-8531/7/1/66
https://www.mdpi.com/2199-8531/7/1/66
https://www.mdpi.com/2199-8531/7/1/66
https://www.mdpi.com/2199-8531/7/1/66
https://www.mdpi.com/2199-8531/7/1/66
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X
https://www.sciencedirect.com/science/article/pii/S0160791X2100110X
http://www.jsju.org/index.php/journal/article/view/821
http://www.jsju.org/index.php/journal/article/view/821
http://www.jsju.org/index.php/journal/article/view/821
http://www.jsju.org/index.php/journal/article/view/821
http://www.jsju.org/index.php/journal/article/view/821
https://www.mdpi.com/2071-1050/13/2/720
https://www.mdpi.com/2071-1050/13/2/720
https://www.mdpi.com/2071-1050/13/2/720


 
Journal of Obesity and Fitness Management 

 

How to cite this article: Samreen Riaz, (2023). Impact of Technology on Organizational Culture and Human Diversity in Pakistan. Journal of Obesity and Fitness Management 2(1). DOI: 

10.58489/2836-5070/010                                Page 7 of 8 

innovation: Investigation of SMEs operating in the 

digital economy. Sustainability, 13(2), 720. 

27. Zeb, A., Akbar, F., Hussain, K., Safi, A., 

Rabnawaz, M., & Zeb, F. (2021). The competing 

value framework model of organizational culture, 

innovation and performance. Business process 

management journal, 27(2), 658-683. 

28. Mulyana, Y. (2021). The influence of motivation, 

ability, organizational culture, work environment 

on teachers performance. Turkish Journal of 

Computer and Mathematics Education 

(TURCOMAT), 12(7), 99-108. 

29. Muhammad, F., Ikram, A., Jafri, S. K., & Naveed, 

K. (2020). Product innovations through 

ambidextrous organizational culture with 

mediating effect of contextual ambidexterity: An 

empirical study of it and telecom firms. Journal of 

Open Innovation: Technology, Market, and 

Complexity, 7(1), 9. 

30. Fakhri, M., SYARIFUDDIN, S., WINARNO, A., 

NURNIDA, I., & HANUM, S. (2021). Democratic 

leadership practice to construct clan 

organizational culture in family companies. The 

Journal of Asian Finance, Economics and 

Business, 8(1), 803-811. 

31. Ch’ng, P. C., Cheah, J., & Amran, A. (2021). Eco-

innovation practices and sustainable business 

performance: The moderating effect of market 

turbulence in the Malaysian technology 

industry. Journal of Cleaner Production, 283, 

124556. 

32. Martín-Rojas, R., García-Morales, V. J., Garrido-

Moreno, A., & Salmador-Sánchez, M. P. (2021). 

Social media use and the challenge of 

complexity: evidence from the technology 

sector. Journal of Business Research, 129, 621-

640. 

33. Prakash, C. D., & Majumdar, A. (2021). Analyzing 

the role of national culture on content creation 

and user engagement on Twitter: The case of 

Indian Premier League cricket 

franchises. International Journal of Information 

Management, 57, 102268. 

34. Sujon, M., & Dai, F. (2021). Social media mining 

for understanding traffic safety culture in 

washington state using twitter data. Journal of 

Computing in Civil Engineering, 35(1), 

04020059. 

35. Monachesi, P., & Witteborn, S. (2021). Building 

the sustainable city through Twitter: Creative 

skilled migrants and innovative technology 

use. Telematics and Informatics, 58, 101531. 

36. Laor, T. (2022). Twitter as a clique: journalists' 

patterns of Twitter use in Israel. Online 

Information Review, 46(1), 40-58. 

37. Rathore, A. K., Maurya, D., & Srivastava, A. K. 

(2021). Do policymakers use social media for 

policy design? A Twitter analytics 

approach. Australasian Journal of Information 

Systems, 25. 

38. Musonda, I., Lusenga, E., & Okoro, C. (2021). 

Rating and characterization of an organization’s 

safety culture to improve 

performance. International journal of construction 

management, 21(2), 181-193. 

39. Briciu, V. A., & Briciu, A. (2021). Social media and 

organizational communication. In Encyclopedia 

of Organizational Knowledge, Administration, 

and Technology (pp. 2609-2624). IGI Global. 

40. Akhmedov, B. A. (2021). Development of network 

shell for organization of processes of safe 

communication of data in pedagogical 

institutions. Scientific progress, 1(3), 113-117. 

41. Jigjiddorj, S., Zanabazar, A., Jambal, T., & 

Semjid, B. (2021). Relationship between 

organizational culture, employee satisfaction and 

organizational commitment. In SHS Web of 

Conferences (Vol. 90, p. 02004). EDP Sciences. 

42. Wang, M. S., & Lounsbury, M. (2021). Cultural 

encounters: A practice-driven institutional 

approach to the study of organizational culture. 

In On practice and institution: New empirical 

directions (Vol. 71, pp. 165-198). Emerald 

Publishing Limited. 

43. Seo, J., & Lee, S. (2021). The moderating effect 

of organizational culture type on the relationship 

between cultural satisfaction and employee 

referral intention: Mining employee reviews on 

glassdoor. com. Journal of Organizational 

Change Management, 34(5), 1096-1106. 

44. Sadiq, S., Umer, M., Ullah, S., Mirjalili, S., 

Rupapara, V., & Nappi, M. (2021). Discrepancy 

detection between actual user reviews and 

numeric ratings of Google App store using deep 

learning. Expert Systems with Applications, 181, 

115111. 

45. Umer, M., Ashraf, I., Mehmood, A., Ullah, S., & 

Choi, G. S. (2021). Predicting numeric ratings for 

google apps using text features and ensemble 

learning. Etri Journal, 43(1), 95-108. 

46. Levy, S. (2021). In the plex: How Google thinks, 

works, and shapes our lives. Simon & Schuster. 

https://www.mediresonline.org/journals/journal-of-obesity-and-fitness-management
https://www.mdpi.com/2071-1050/13/2/720
https://www.mdpi.com/2071-1050/13/2/720
https://www.emerald.com/insight/content/doi/10.1108/BPMJ-11-2019-0464/full/html
https://www.emerald.com/insight/content/doi/10.1108/BPMJ-11-2019-0464/full/html
https://www.emerald.com/insight/content/doi/10.1108/BPMJ-11-2019-0464/full/html
https://www.emerald.com/insight/content/doi/10.1108/BPMJ-11-2019-0464/full/html
https://www.emerald.com/insight/content/doi/10.1108/BPMJ-11-2019-0464/full/html
https://turcomat.org/index.php/turkbilmat/article/view/2549
https://turcomat.org/index.php/turkbilmat/article/view/2549
https://turcomat.org/index.php/turkbilmat/article/view/2549
https://turcomat.org/index.php/turkbilmat/article/view/2549
https://turcomat.org/index.php/turkbilmat/article/view/2549
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.mdpi.com/2199-8531/7/1/9
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.dbpia.co.kr/Journal/articleDetail?nodeId=NODE10629685
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S095965262034600X
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0148296319307945
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://www.sciencedirect.com/science/article/pii/S0268401220314675
https://ascelibrary.org/doi/full/10.1061/(ASCE)CP.1943-5487.0000943
https://ascelibrary.org/doi/full/10.1061/(ASCE)CP.1943-5487.0000943
https://ascelibrary.org/doi/full/10.1061/(ASCE)CP.1943-5487.0000943
https://ascelibrary.org/doi/full/10.1061/(ASCE)CP.1943-5487.0000943
https://ascelibrary.org/doi/full/10.1061/(ASCE)CP.1943-5487.0000943
https://www.sciencedirect.com/science/article/pii/S0736585320301908
https://www.sciencedirect.com/science/article/pii/S0736585320301908
https://www.sciencedirect.com/science/article/pii/S0736585320301908
https://www.sciencedirect.com/science/article/pii/S0736585320301908
https://www.emerald.com/insight/content/doi/10.1108/OIR-07-2020-0324/full/html
https://www.emerald.com/insight/content/doi/10.1108/OIR-07-2020-0324/full/html
https://www.emerald.com/insight/content/doi/10.1108/OIR-07-2020-0324/full/html
http://journal.acs.org.au/index.php/ajis/article/view/2965
http://journal.acs.org.au/index.php/ajis/article/view/2965
http://journal.acs.org.au/index.php/ajis/article/view/2965
http://journal.acs.org.au/index.php/ajis/article/view/2965
http://journal.acs.org.au/index.php/ajis/article/view/2965
https://www.tandfonline.com/doi/abs/10.1080/15623599.2018.1512030
https://www.tandfonline.com/doi/abs/10.1080/15623599.2018.1512030
https://www.tandfonline.com/doi/abs/10.1080/15623599.2018.1512030
https://www.tandfonline.com/doi/abs/10.1080/15623599.2018.1512030
https://www.tandfonline.com/doi/abs/10.1080/15623599.2018.1512030
https://www.igi-global.com/chapter/social-media-and-organizational-communication/263715
https://www.igi-global.com/chapter/social-media-and-organizational-communication/263715
https://www.igi-global.com/chapter/social-media-and-organizational-communication/263715
https://www.igi-global.com/chapter/social-media-and-organizational-communication/263715
https://cyberleninka.ru/article/n/development-of-network-shell-for-organization-of-processes-of-safe-communication-of-data-in-pedagogical-institutions
https://cyberleninka.ru/article/n/development-of-network-shell-for-organization-of-processes-of-safe-communication-of-data-in-pedagogical-institutions
https://cyberleninka.ru/article/n/development-of-network-shell-for-organization-of-processes-of-safe-communication-of-data-in-pedagogical-institutions
https://cyberleninka.ru/article/n/development-of-network-shell-for-organization-of-processes-of-safe-communication-of-data-in-pedagogical-institutions
https://www.shs-conferences.org/articles/shsconf/abs/2021/01/shsconf_eccw2020_02004/shsconf_eccw2020_02004.html
https://www.shs-conferences.org/articles/shsconf/abs/2021/01/shsconf_eccw2020_02004/shsconf_eccw2020_02004.html
https://www.shs-conferences.org/articles/shsconf/abs/2021/01/shsconf_eccw2020_02004/shsconf_eccw2020_02004.html
https://www.shs-conferences.org/articles/shsconf/abs/2021/01/shsconf_eccw2020_02004/shsconf_eccw2020_02004.html
https://www.shs-conferences.org/articles/shsconf/abs/2021/01/shsconf_eccw2020_02004/shsconf_eccw2020_02004.html
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/S0733-558X20200000071007
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.emerald.com/insight/content/doi/10.1108/JOCM-01-2021-0009/full/html
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://www.sciencedirect.com/science/article/pii/S0957417421005522
https://onlinelibrary.wiley.com/doi/abs/10.4218/etrij.2019-0443
https://onlinelibrary.wiley.com/doi/abs/10.4218/etrij.2019-0443
https://onlinelibrary.wiley.com/doi/abs/10.4218/etrij.2019-0443
https://onlinelibrary.wiley.com/doi/abs/10.4218/etrij.2019-0443
https://books.google.com/books?hl=en&lr=&id=RS8SEAAAQBAJ&oi=fnd&pg=PA1&dq=Levy,+S.,+%5B2021%5DIn+the+plex:+How+Google+thinks,+works,+and+shapes+our+lives.:+Simon+%26+Schuster.&ots=oEEPqQ-lvW&sig=U1oL9yoJX4HCPqV2YArd2d_baZ4
https://books.google.com/books?hl=en&lr=&id=RS8SEAAAQBAJ&oi=fnd&pg=PA1&dq=Levy,+S.,+%5B2021%5DIn+the+plex:+How+Google+thinks,+works,+and+shapes+our+lives.:+Simon+%26+Schuster.&ots=oEEPqQ-lvW&sig=U1oL9yoJX4HCPqV2YArd2d_baZ4


 
Journal of Obesity and Fitness Management 

How to cite this article: Samreen Riaz, (2023). Impact of Technology on Organizational Culture and Human Diversity in Pakistan. Journal of Obesity and Fitness Management 2(1). DOI: 

10.58489/2836-5070/010                                Page 8 of 8 

47. Marengo, D., Montag, C., Sindermann, C., Elhai, 

J. D., & Settanni, M. (2021). Examining the links 

between active Facebook use, received likes, 

self-esteem and happiness: A study using 

objective social media data. Telematics and 

Informatics, 58, 101523. 

48. Rozgonjuk, D., Sindermann, C., Elhai, J. D., & 

Montag, C. (2021). Comparing smartphone, 

WhatsApp, Facebook, Instagram, and Snapchat: 

which platform elicits the greatest use disorder 

symptoms?. Cyberpsychology, behavior, and 

social networking, 24(2), 129-134. 

49. Barrot, J. S. (2021). Effects of Facebook-based 

e-portfolio on ESL learners’ writing 

performance. Language, Culture and 

Curriculum, 34(1), 95-111. 

50. Fayyaz, A., Chaudhry, B. N., & Fiaz, M. (2021). 

Upholding knowledge sharing for organization 

innovation efficiency in Pakistan. Journal of Open 

Innovation: Technology, Market, and 

Complexity, 7(1), 4. 

https://www.mediresonline.org/journals/journal-of-obesity-and-fitness-management
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.sciencedirect.com/science/article/pii/S0736585320301829
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.liebertpub.com/doi/abs/10.1089/cyber.2020.0156
https://www.tandfonline.com/doi/abs/10.1080/07908318.2020.1745822
https://www.tandfonline.com/doi/abs/10.1080/07908318.2020.1745822
https://www.tandfonline.com/doi/abs/10.1080/07908318.2020.1745822
https://www.tandfonline.com/doi/abs/10.1080/07908318.2020.1745822
https://www.sciencedirect.com/science/article/pii/S2199853122007739
https://www.sciencedirect.com/science/article/pii/S2199853122007739
https://www.sciencedirect.com/science/article/pii/S2199853122007739
https://www.sciencedirect.com/science/article/pii/S2199853122007739
https://www.sciencedirect.com/science/article/pii/S2199853122007739

